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Abstract 

Abstract: There are statistically significant associations between 

higher citations for articles and the use of various social networking 

sites such as Twitter, Facebook, blogs and forums. Twitter is a 

microblogging tool and social media site created in 2006 that gives you 

a chance to share quick thoughts using not more than 140 characters 

in a post. It’s a great way to share your current research, publications 

and links to achieve maximum publicity. Twitter assist you to stay 

current with the literature and new developments in your field of 

interest. Proper tools allow the researchers to increase the research 

impact and citations. This presentation will provide various techniques 

on how microblogging improving your research impact and visibility. 

 

Keywords: H-index, Improve citations, Research tools, Bibliometrics, 

Twitter, Research visibility 
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Top 10 authors with the highest 

profile view counts on ResearchGate 
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Source: Martín-Martín, A., Orduna-Malea, E., Ayllón, J. M., & López-Cózar, E. D. (2016). The counting house, measuring those who count: Presence of 

Bibliometrics, Scientometrics, Informetrics, Webometrics and Altmetrics in Google Scholar Citations, ResearcherID, ResearchGate, Mendeley, & Twitter. 

EC3 Reseach Group: Evaluación de la Ciencia y de la Comunicación Científica Universidad de Granada and Universidad Politécnica de Valencia (Spain), In 

Progress,. doi:10.13140/RG.2.1.4814.4402 
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http://arxiv.org/abs/1602.02412


Research Tools Mind Map 
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http://www.mindmeister.com/39583892/research-tools-by-nader-ale-ebrahim


Research Tools -> (4) Research Tools –> 

Networking -> Microblogging 
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Source: http://www.nytimes.com/2016/03/13/opinion/sunday/should-all-research-papers-be-free.html?_r=0 

Picture credit to: Scott Gelber  
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 The Value and how-tos of Blogging and 

Microblogging for disseminating your research  
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Source: http://www.elsevier.com/__data/assets/pdf_file/0015/145050/ECR_Blogging_210912.pdf 
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PLoS One. 2016 Dec 1;11(12):e0165997. doi: 10.1371/journal.pone.0165997. eCollection 2016. 

Bibliographic Analysis of Nature Based on Twitter and Facebook 

Altmetrics Data. 
Xia F1, Su X1, Wang W1, Zhang C1, Ning Z1, Lee I2. 

 

Abstract 

This paper presents a bibliographic analysis of Nature articles based on 

altmetrics. We assess the concern degree of social users on the Nature articles 

through the coverage analysis of Twitter and Facebook by publication year and 

discipline. The social media impact of a Nature article is examined by evaluating 

the mention rates on Twitter and on Facebook. Moreover, the correlation between 

tweets and citations is analyzed by publication year, discipline and Twitter user 

type to explore factors affecting the correlation. The results show that Twitter 

users have a higher concern degree on Nature articles than Facebook users, and 

Nature articles have higher and faster-growing impact on Twitter than on 

Facebook. The results also show that tweets and citations are somewhat 

related, and they mostly measure different types of impact. In addition, the 

correlation between tweets and citations highly depends on publication year, 

discipline and Twitter user type. 

 

PMID: 27906981 DOI: 10.1371/journal.pone.0165997  
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Source: Xia, F., Su, X., Wang, W., Zhang, C., Ning, Z., & Lee, I. (2016). Bibliographic Analysis of Nature Based on Twitter and Facebook Altmetrics Data. 

PLOS ONE, 11(12), e0165997. 
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Promote Your Publication 

• Be active on any social networking site 

that you might prefer (Twitter, Facebook, 

your subject area's community forums etc) 

and mention your publication there. Don't 

forget to add value to the information, e.g. 

post a link to the first chapter etc. 

©2017-2018  Nader Ale Ebrahim 

Source: http://www.springer.com/authors/book+authors?SGWID=0-154102-12-489999-0 
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If I tweet will you cite?  
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 Microblogging 
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Source: http://www.elsevier.com/__data/assets/pdf_file/0015/145050/ECR_Blogging_210912.pdf 
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Microblogging 
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July 2015 Top 100 Technology 

Experts to Follow on Twitter 
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December 2016 Top 100 Technology 

Experts to Follow on Twitter 
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Why should you share links to your published work online? 
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According to Dr Melissa Terras 

from the University College 

London Centre for Digital 

Humanities, “If you tell people 

about your research, they look 

at it. Your research will get 

looked at more than papers 

which are not promoted via 

social media” (2012). 
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Effect of social networks (Twitter) on the impact and 

downloads of an open access paper deposited in a repository 

©2017-2018  Nader Ale Ebrahim 19 



861 downloads within 24 hours of the 

first tweet about a paper 
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http://blogs.lse.ac.uk/impactofsocialsciences/2012/05/18/who-gives-a-tweet-860-downloads/


861 downloads within 24 hours of the 

first tweet about a paper 

• The paper was uploaded online late afternoon on 

Monday 26th March and was first tweeted to our 

followers the following day. The paper caught the interest 

of NCRM Twitter followers and within 24h it was 

retweeted 10 times to over 5000 followers and shared 

135 times using social sharing tools (email, 

microblogging, social bookmarking, social networking) 

available on NCRM website. This resulted in 861 

downloads within 24 hours of the first tweet about our 

paper. This was clearly a Twitter effect, as the paper was 

not publicised anywhere else at that time. 
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The Online Academic  
embracing social media & internet services to enhance your career 
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Publishing Tips  

How to improve the impact of your paper 

By Manon Burger     Posted on 14 September 2014 

Twitter 
Twitter gives you a chance to share quick thoughts using no more than 

140 characters. Today, one third of all scholars are active on Twitter. It's 

a great way to share your current research, publications and links to 

new blog posts. 

Make an impact: 

– Make a profile on www.twitter.com 

– Follow other researchers and thereby increase your own following 

– Post regular content, e.g. links to hot papers, events and conferences 

– Respond promptly to direct messages and comments 

– Retweet. By promoting other members of your community you are raising your 

own profile at the same time 

– Use images. A picture is twice as likely to be retweeted as text 
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Source: http://www.elsevier.com/authors-update/story/publishing-tips/how-to-improve-the-impact-of-your-paper 
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Find your community on Twitter 

Twitter is a microblogging site with 560 million active users, 

and more than 1 in 40 researchers are reportedly active on 

the site. 

Scientists who use Twitter tend to be effusive in their 

praise: Twitter helps them stay on top of news in their field, 

find new publications, get speaking and publishing 

opportunities, communicate their research directly to the 

public, and–perhaps most importantly–find a sense of 

community. In fact, among researchers who use social 

media in a professional context, 83% declared Twitter to be 

the most useful tool they use. 

 

©2017-2018  Nader Ale Ebrahim 

Source: http://blog.impactstory.org/category/impact-challenge/page/3/ 
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Find your community on Twitter 

• Sign up - Creating a Twitter account is 

dead simple: logon to Twitter.com and sign 

up for an account. 

• Personalize your account - First, add a 

photo to your “avatar”. Next, add a short 

bio.  

• Find people to follow - Find users who 

share your interests and to “follow” them to 

start receiving their updates. 
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Source: http://blog.impactstory.org/category/impact-challenge/page/3/ 
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Basics of composing a tweet  

No matter what you tweet about, there are some basic 

things you can do to make your tweets more interesting to 

others (and thus more likely to be shared via a retweet): 

– use hashtags (a word or phrase that follows the “#” sign, like 

“#scicomm” or “#tenure”) 

– attach a photo to your tweet (when composing a tweet, click the 

“Add photo” camera icon and upload a picture from your 

computer), 

– consider following the 5-3-2 rule: social media experts 

recommend that for every 10 updates you post, 5 should be 

content from others that are relevant to your followers, 3 should 

be professional content, and 2 should be personal updates 
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Source: http://blog.impactstory.org/category/impact-challenge/page/3/ 
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Find, Analyze, Amplify 
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http://hashtagify.me/hashtag/bibliometrics


Find, Analyze, Amplify 
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http://hashtagify.me/hashtag/researchtools


RiteTag 
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https://ritetag.com/hashtag-stats/virtual


Measuring your success 

• Twitter’s new Analytics dashboard can help you measure 

the success of your outreach efforts. 

• Logon to Twitter Analytics and review your latest tweets 

that share links to your blog or your papers.  

• The number of impressions are time your tweets 

appeared on someone’s timelines. The number of 

engagements are the number of times your tweets have 

been retweeted, clicked through, or clicked on to learn 

more information about what you shared. They help you 

measure the amount of exposure you’re receiving and 

others’ interest in what you’re tweeting, respectively. 
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The Kardashian index: a measure of 

discrepant social media profile for scientists 

F=43.3C0.32(1) 

Where F is the number of twitter followers and C is the 

number of citations.  

As a typical number of followers can now be calculated 

using this formula, Hall (2014) proposed that the 

Kardashian Index  

(K-index) can be calculated as follows:  

K−index=F(a)/F(c) 

Where F(a) is the actual number of twitter followers of 

researcher X and F(c) is the number researcher X should 

have given their citations. Hence a high K-index is a 

warning to the community that researcher X may have 

built their public profile on shaky foundations, while a very 

low K-index suggests that a scientist is being undervalued. 

Here, Hall (2014) proposed that those people whose K-

index is greater than 5 can be considered ‘Science 

Kardashians’ 
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Source: N. Hall, “The Kardashian index: a measure of discrepant social media profile for scientists,” Genome Biology, vol. 15, no. 7, pp. 1-3, 2014/07/30, 

2014. 
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Modified Kardashian Index: A Measure of 

Discrepant Social Media Profile for Scientists 

F(a) is the actual number of Twitter followers 

F (c)m is the calculated social impact of the 

author based on the scientist Google 

Scholar citations (CGs) 

MK-index is Modified Kardashian index 

 

F (c)m = 43.3 (5.961 + 0.460CGs)
0.32 

MK−index=F(a)/F(c)m 
 
Suggested Citation 
Ale Ebrahim, Nader, Modified Kardashian Index: A Measure of Discrepant 
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Questions? 
 

E-mail: aleebrahim@um.edu.my 

 

Twitter: @aleebrahim 
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