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Abstract 

Abstract:  

Scholarly blogs help researchers to establish expertise, forge new 

intellectual bonds in their discipline, and give them a place to test out new 

ideas and promote their research. Blog services provide your research 

seen by more non-academics than your peer reviewed papers will ever be.  

The importance of this is not to be dismissed. Blogs are a vital tool for 

academics to publicly communicate about research developments and 

findings. Academics can also gain feedback from other peers, as well as 

expand their networks and enhance research visibility.  

This presentation will provide guidelines on blogging as a tool for 

increasing the article visibility and citations. Increased visibility online helps 

your offline recognition.  

 

Keywords: H-index, Improve citations, Research tools, Bibliometrics, 

Research visibility, Blogging, Research impact 
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Effective Strategies for Increasing Citation Frequency  

Journal Reputation and Impact: publishing a paper in a journal based on disciplinary reputatation or with a high 

impact factor is the most well known way of getting your paper cited. But there are many other things a scholar can do 

to promote his or her work and make it easy for others to find. 

Utilize Open Access Tools: Open Access journals tend to be cited more than non open access. Deposit your paper in 

a repository such as Scholars Archive here on campus or a disciplinary repository. Share your detailed research data in 

a repository.  

Standarize Identifying Info: try to use the same name throughout your career as well as the name of your affiliated 

insitution. Using common "official" names will allow for consistency and easy retrieval of your work by author or 

affiliation.  

Bring Colleagues on Board: team-authored articles are cited more frequently, as does publishing with international 

authors. Working cross-or inter-disciplinarily helps as well.  

Beef Up That Paper: use more references, publish a longer paper. Also papers which are published elsewhere after 

having been rejected are cited more frequently. 

Beyond Peer-Reviewed Original Research: Write a review paper. Present a working paper. Write and disseminate 

web-based tutorials on your topic. 

Search Optimization: use keywords in the abstract and assign them to the manuscript. Use descriptive titles that 

utilize the obvious terms searchers would use to look for your topic, avoiding questions in the title. Select a journal that 

is indexed in the key library databases for your field. 

Market Yourself:  create a key phrase that describes your research career and use it. Update your professional web 

page and publication lists frequently. Link to your latest and greatest article in your professional email signature file.  

Utliize Social Media: Use author profiles such as ResearcherID and ORCID. Contribute to Wikipedia, start a blog 

and/or podcast, join academic social media sites. 

From: Ebrahim, N.A., et al. (2013). Effective strategies for increasing citation frequency. International Education 

Studies, 6(11), 93-99. doi:10.5539/ies.v6n11p93 
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Top 10 authors with the highest 

profile view counts on ResearchGate 
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Source: Martín-Martín, A., Orduna-Malea, E., Ayllón, J. M., & López-Cózar, E. D. (2016). The counting house, measuring those who count: Presence of 

Bibliometrics, Scientometrics, Informetrics, Webometrics and Altmetrics in Google Scholar Citations, ResearcherID, ResearchGate, Mendeley, & Twitter. 

EC3 Reseach Group: Evaluación de la Ciencia y de la Comunicación Científica Universidad de Granada and Universidad Politécnica de Valencia (Spain), In 

Progress,. doi:10.13140/RG.2.1.4814.4402 

http://arxiv.org/abs/1602.02412


February 2016 Top 100 Technology 

Experts to Follow on Twitter 
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March 2016 Top 100 Technology 

Experts to Follow on Twitter 
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Research Tools Mind Map 
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Congratulations! You’ve just 

received confirmation from the 

journal that the hard part is 

over; your work will be 

published soon. Now it’s time 

to start spreading the word 

around your findings and 

analysis. 
Source: http://hub.ahc.umn.edu/communications/public-relations/promote-your-research 
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Promote your publications 

• Use social media such as blogs, twitter 

and Facebook to highlight your 

research 

– Develop your online network 

– A distributed online identity 
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How much time does a conference take?  

• Step 1: Preparation - 33 

hours 

–1.3. Writing a paper - 20 hours 

• Step 2: The conference - 3 

days 

–2.2. Networking - 3 days 

©2015-2016  Nader Ale Ebrahim 

Source: http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html 

http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html
http://phdtalk.blogspot.nl/2011/03/how-much-time-does-conference-take.html


How is the Altmetric score 

calculated? 
The score is a weighted count 

The score is derived from 

an automated algorithm, and 

represents a weighted count of 

the amount of attention we've 

picked up for a research output. 

Why is it weighted? To reflect the 

relative reach of each type of 

source. It's easy to imagine that 

the average newspaper story is 

more likely to bring attention to 

the research output than the 

average tweet. This is reflected 

in the default weightings:  
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News 8   

Blogs 5   

Twitter 1   

Facebook 0.25 

Sina Weibo 1   

Wikipedia 3 

Policy Documents (per source) 3 

Q&A 0.25 

F1000/Publons/Pubpeer 1 

YouTube 0.25   

Reddit/Pinterest 0.25   

LinkedIn 0.5 

Source: https://help.altmetric.com/support/solutions/articles/6000060969-how-is-the-altmetric-score-calculated- 
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What is a blog? 

• “Personal or corporate website in which the author 
writes, as their opinions, impressions, etc., so as to 
make them public and receive reactions and comments 
about them.” (Source: Blogging as an Educational Tool, Tom Barnes, Technology Coordinator Southwest Plains 

Regional Service Center) 

– Free 

– A web based journal 

– Can be private or published for anyone to access 

– Readers can make comments on the different posts 

– Owned by the user  

– Hosted by the blog site provider - blogger 

– You can add text or upload pictures 
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Definition of Terms 

Blog:   The term is a shortened version of web log. It is a 

  personal online publishing system which allows  

   individuals to write and publish their opinions, thoughts 

   and feelings on the internet on any subject they fancy. 

  

Blog posts: These are individual articles posted on a blog. They 

  are also simply known as ‘posts’ or ‘entries’.  

 

Blogging: The act of writing a blog, maintaining it or adding an  

   article to an existing blog. 

 

Blogger: A person who posts entries on a blog. 

http://en.wikipedia.org/wiki/Blog 
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Why academics (and students) should take 

blogging / social media seriously 
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Academic blogging is part of a complex 

online academic attention… 

We will be keeping an eye on the citations as they emerge 

– these will provide yet another data point for us to 

consider in our work. But in our minds the answer to the 

question “Should I blog?” is now a clear and 

resounding “Yes”, at least, if conventional indicators of 

academic success are your aim. Blogging is now part of a 

complex online ‘attention economy’ where social media like 

Twitter and Facebook are not merely dumb ‘echo 

chambers’ but a massive global conversation which can 

help your work travel much further than you might initially 

think. 
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Academic blogging is part of a complex 

online academic attention 

Just like a taller, more powerful radio tower will 
boost a signal so it can be heard at a greater 
distance; it makes sense that more people will 
read a paper if the writer is active on social 
media. Of course, because we wrote it, we 
think it’s great that our paper has proved so 
popular, but we have to ask: in the future, will 
the highest quality papers be read most? Or will 
it be only those papers backed up by the 
loudest voices? 
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 Blogging 
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Source: http://www.elsevier.com/__data/assets/pdf_file/0015/145050/ECR_Blogging_210912.pdf 
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https://www.elsevier.com/connect/how-to-use-blogging-and-microblogging-to-disseminate-your-research


Blogs 

 

• Wordpress 

 

• Weebly 

 

• Blogger 
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Creating your own Blog 

• It is as easy as setting a Hotmail or Yahoo Mail account 

• Go to http://www.blogger.com  

• Click on Create your Blog Now 

• Fill out the form, Click Continue 

• Name your blogspot – http://xyz.blogspot.com 

– xyz must be a unique name 

– blogspot.com cannot be changed  

• Choose your template 

– Everything but the URL can be changed later 

 

"How to Start a blog” a video 
• Step-by-Step instructions to create a blog on Blogger 

 

 

Source: Blogging as an Educational Tool, Tom Barnes, Technology Coordinator Southwest Plains Regional Service Center 
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Blogging basics 

• Choose a blogging platform from one of the many available. 

• Think of a domain name (url) you would like your blog to have. You can use your 

name or initials, or a keyword from your research. 

• Select a suitable theme for the purposes of your blog. 

• Complete a brief profile in the available section from which new readers can learn a 

little about you and your research. 

• Create a title for the blog which simply summarizes the main focus of your expected 

posts. 

• Once you have decided on a focus for your blog, such as a particular research topic 

or general topics within your fields of expertise, plan to write at least 1 blog post a 

week. 

• Invite friends and colleagues from your network to follow your blog. 

• Read and follow blogs of other academic peers, and leave comments as relevant, to 

drive more readers (who hopefully then become followers) to your own blog. 

• Share links to blog posts in all of your social media outlets. 

• Through tools offered in your blogging platform, you can analyze how many readers 

find your blog through tweets and other social media outlets. 
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